ENGAGE

CONSUMERS WANT
A PERSONALIZED EXPERIENCE
THEY CAN BUY INTO
Today’s consumers are using their smart devices to connect and compare your store products, restaurant or hotel to
hundreds of others. If you’re going to stand out and stand a chance of building loyalty and repeat visits, one thing is
essential – the experience.

$689 billion

84%

in store sales due to
smartphone
interaction by 20161

Shoppers who use
their mobile phones
for help spend
more 3
in store

of smartphone
shoppers use their
phones while in store2

70%

More than
of hotel guests are
checking in with
smartphones, tablets,
4
and PCs

25%

Guest-facing mobile
applications ranked
most important
by hoteliers5

TURN INTERACTIONS
INTO TRANSACTIONS
Now, you can use the very mobile devices your shoppers, guests and diners use to inﬂuence their buying decisions and
elevate their experience into a personal one. Automatically send them personal greetings, special oﬀers, step-by-step
directions, prompt customer service and more with Zebra’s MPact Platform for Mobile Marketing. It oﬀers you the power
to know who is in your facility, how long they visit certain areas, and what has captured their attention, so you can
provide the right response at the right moment.
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A Fraction
of the Cost

From the cost-eﬀective
sensors to the uniﬁed
platform, savings
are yours.

and 90% accuracy
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3 Tiers

of Locationing
Presence
Zone
Position

Know who is in your facility,
how long they are in certain
sections, and what type of
products they want.

1-Touch

Secure Access
for All Users

Securely onboard guests
to your Wi-Fi with their
social media credentials.

#2 in the World

Zebra is a global leader in the
indoor locationing market, ranked
#2 by preeminent market
research ﬁrm ABI research.

Real-Time
Analytics

Increase your visibility of
trends, motion paths, and
dwell time.

2 Location
Technologies in 1

Maximize your investment with both
Wi-Fi locationing and Bluetooth®
Smart technology beacons.

TRANSFORM HOW YOU ENGAGE WITH CONSUMERS
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